Club Jersey: Individual Donation

Presenting Sponsor Opportunities

4 )
SPONSORSHIP LEVELS
Yellow Jersey: $10,000
Blue Jersey: $5,000
Red Jersey: $2,500
Green Jersey: $1,000
White Jersey: $500
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We are asking community members and businesses to contribute to bring the Tour of
California back to Santa Rosa in 2010. Let’s KEEP THE TOUR, Santa Rosa!

Few people in Santa Rosa question the value of the Tour of California returning to our city
streets. But every year we are faced with a challenging scenario: having to fight tooth and nail
to raise the money for its return. Out of necessity, the local community has always helped
raise the funds needed to produce this race—to the point where the majority of the monies
needed in 2010 must be raised through the private sector.

The Keep the Tour Taskforce was formed for this purpose. We are community members who
understand the value of the Tour of California. Based on our successful fundraising ventures
for the 2009 race, we know that the citizens of Sonoma County, and Santa Rosa in particular,
share a strong level of appreciation, ownership and pride for what the Tour brings to our
community.

We have rightly become recognized as a world-class tourist and cycling destination. By showing
your support for the Tour, you are showing your support for your community.

The Tour of California will not return in 2010 if the City of Santa Rosa does not have the
proper funding in place by the time the contract is delivered to the Tour organizers.

This year is more dire than years prior. Tour organizers have shifted more of their costs to the
host cities, meaning the cost to Santa Rosa has increased at a time when previously available

City funds used for the event have been eliminated. Without your support, the Tour of
California will not return to Santa Rosa next year.

Amgen Tour of California
May 16-23, 2010

WWW.KEEPTHETOUR.COM

Donate Now

Keep the Tour Taskforce Members: | Carlos Perez, Bike Monkey Magazine
Bill Carle, Hugh Futrell Corporation | Kevin Robison, Marketing Consultant
Jeremy Little, Carle, Mackie, Power & Ross [ Raissa de la Rosa, City of Santa Rosa
Mo McElroy, Santa Rosa CVB | Kurt Shaver, The Sales Foundry
Carolyn Metz, Frank Howard Allen Realtors | Don Winkle, Spaulding, McCullough & Tansil
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Event Date

Tour organizers have moved the event from February to May16-23, 2010.

While we do not know which stage of the race we will be awarded, the City has submitted a bid
to once again host the Stage 1 Finish.

What The Sponsor Funds Will Be Used For

Race Operations Requirements, including:

Infrastructure Set Up - e.g. Public Works, Police Services

Public Safety - e.g. Fire, Police, EMT

Hotels (to house the 1,000 person event entourage—including riders, staff and media)
Meals (again, for the riders, staff and media)

Resident/Business Notifications

Economic Development Statistics

The return on investment that the Tour provides related to Santa Rosa’s Economic Sustainability
Strategy include:

Reinforcement of community identity/quality of life as “bike friendly, healthy community”

Reinforcement of destination market position—thus increasing visitor attraction and growth of
spending

Builds Santa Rosa’s exposure and brand resonance internationally, nationally, regionally, and
locally

For the 2008 Tour we estimated direct spending by “relevant” visitors of approximately
$840,000 and direct supplier spending by the Tour teams/media/sponsors at $173,000.
Consistent with our conservative approach to measuring the economic impact of events, the
estimate excludes local residents and visitors who may be in town for other reasons. Net new
incremental tax impact to the City is estimated at approximately $35,000 for a single day event.

General Tour & Cycling Statistics

Tour organizers brought 17 of the world’s top professional cycling teams to Santa Rosa for the
2009 Stage 1 Finish. Over 1,000 people travel with the Tour entourage, including teams, staff
and media

42 hours of live and taped nightly television broadcast of the Tour was televised on VERSUS
network in 2009; visitors to the Amgen Tour of California Web site spent an average of 20
minutes perusing the site and watching footage

Cycling is America’s largest lifestyle sport with 37 million participants—more than golf, tennis,
skiing or snowboarding.

The median household income for cyclists is $75,000, about 70% higher than the US average.
Also, 75% are college graduates.

The total number of cyclists in America is growing at 5% per annum.



Local Sponsorship Opportunities

Yellow Jersey: Leader $10,000

1 available at this level

Booth space in the Amgen Tour of California Lifestyle Expo Area (one
10’x10’ tent provided)

6 Amgen Tour of California Hospitality Tent passes
:30 second commercial on festival big screen

Public Address Announcements about your business from the
announcer’s stage on day of race

Festival truss logo placement

Logo with hyperlink on the official Amgen Tour of California Web site
Amgen Tour of California logo usage

Listing in the official Amgen Tour of California program

Recognition in a Press Democrat advertisement

Prime logo placement on direct mail flyer to 65,000 in utility bill
mailing, and on flyer distributed in key retail locations (e.g. bike shops,
fitness clubs, downtown area businesses, etc.)

Sponsor plaque

“Proud Supporter of Keep The Tour Santa Rosa” window placard
Autographed winner’s jersey

First place award presenter at Stage Finish

VIP experiences:
0 Dine with the team (2 spots)
0 VIP car ride (1 spot in a follow car)

6 complimentary registrations for the Levi Leipheimer’s King Ridge
GranFondo (www.levisgranfondo.com)
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Blue Jersey: Most Courageous Rider $5,000
5 available at this level (3 left as of June 15)

e Booth space in the Amgen Tour of California Lifestyle Expo Area (one
10’x10’ tent provided)

e 2 Amgen Tour of California Hospitality Tent passes
e 4 Santa Rosa Hospitality Tent passes
e :30 second commercial on festival big screen

e Public Address Announcements about your business from the
announcer’s stage on day of race

e Festival truss logo placement

e Logo with hyperlink on the official Amgen Tour of California Web site
e Amgen Tour of California logo usage

e Listing in the official Amgen Tour of California program

e Recognition in a Press Democrat advertisement

e Logo placement on direct mail flyer to 65,000 in utility bill mailing, and
on flyer distributed in key retail locations (e.g. bike shops, fitness clubs,
downtown area businesses, etc.)

e Sponsor plaque
e “Proud Supporter of Keep The Tour Santa Rosa” window placard

e Autographed Amgen Tour of California merchandise (1 piece)



Red Jersey: King of the Mountain $2,500
10 available at this level

e Booth space in the Santa Rosa Expo Area (must provide your own 10’x10’
tent/canopy)

e 4 Santa Rosa Hospitality Tent passes

e Public Address Announcements about your business from the announcer’s
stage on day of race

e Logo with hyperlink on the official Amgen Tour of California Web site
e Amgen Tour of California logo usage

e Listing in the official Amgen Tour of California program

e Recognition in a Press Democrat advertisement

e Company listing on direct mail flyer to 65,000 in utility bill mailing, and on
flyer distributed in key retail locations (e.g. bike shops, fitness clubs, down-
town area businesses, etc.)

e Framed sponsor certificate
*  “Proud Supporter of Keep The Tour Santa Rosa” window placard

GREEN JERSEY: Best Sprinter $1,000
15 available at this level

e Booth space in the Santa Rosa Expo Area (must provide your own 10°x10’
tent/canopy)

e Logo with hyperlink on SRCity.org/TOC Web site
e Amgen Tour of California logo usage
e “Proud Supporter of Keep The Tour Santa Rosa” window placard



www. KEEPTHETOUR. com

White Jersey: Best Young Rider $500 +
(Small Business Donation)

An affordable way to promote your business and support the local Tour of
California efforts. For just $500 you will receive:

e Logo with hyperlink on Keep The Tour Santa Rosa site
e Testimonial endorsement on the Keep The Tour Santa Rosa Web site
*  “Proud Supporter of Keep The Tour Santa Rosa” window placard

Club Jersey: Individual Donation Any Amount

Not a Fortune 500 Marketing V.P. or a local business owner? Don’t worry,
you’re just as important to our team effort! Bringing the Tour of California
back to Santa Rosa requires contributions from businesses and individuals.

Donate and become eligible for prizes! Individual supporters of this
campaign will be entered to win one of four prizes. Review them on the
prize page at www.KeepTheTour.com.

There are 2 ways to donate (all donations are applied directly to the
expenses of the 2010 Tour):

e Donate on line at www.KeepTheTour.com, or

e Tax deductible contributions can be made to the New Vision Foundation,
managed by the Santa Rosa Chamber of Commerce. Checks can be
brought or mailed to:

New Vision Foundation
C/0 Santa Rosa Chamber of Commerce

637 First Street
Santa Rosa, CA 95404



Presenting Sponsor Opportunities

Team Parking/Viewing Party $3,500

1

available (must be able to provide your own set up)

4 Santa Rosa Hospitality Tent passes

Logo with hyperlink on our local Tour of California Web site (www.SRCity.org/TOC)
Amgen Tour of California logo usage

Recognition in a Press Democrat advertisement

Company listing on direct mail flyer to 65,000 in utility bill mailing, and on flyer dis-
tributed in key retail locations (e.g. bike shops, fitness clubs, downtown area busi-
nesses, etc.)

Framed sponsor certificate
Window placard with “Proud Supporter of Keep The Tour Santa Rosa” logo

Kid’s Zone and Kid’s Fun Race $2,000

1

available

2 Santa Rosa Hospitality Tent passes

Logo with hyperlink on our local Tour of California Web site (www.SRCity.org/TOC)
Logo banner placement in Kid’s Zone (central Lifestyle Festival location)
Recognition from announcer’s stage

Logo placement on participation awards

Framed sponsor certificate

Bike Valet $500

1

available

Mention on our local Tour of California Web site
Window placard with “Proud Supporter of Keep The Tour Santa Rosa” logo
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Festival & Circuit Map

Sponsorship Opportunity Locations

Color ID Use

7 ATOC Lifestyle Expo Area ($5,000 & $10,000 sponsor levels)
I 8 Santa Rosa Expo Area ($2,500 & $1,000 sponsor levels)

B Team Parking/Viewing Party (4th at E Street)

7 Kid’s Zone and Kid’s Fun Race area
- G Bike Valet



2010 Amgen Tour of California Sponsorship Form

Sponsorship Level:

Q $10,000 Yellow Jersey (1 available)
Q $5,000 Blue Jersey (5 available/3 remaining)
Q $2,500 Red Jersey (10 available)
Q $1,000 Green Jersey (15 available)
a $500 White Jersey
Presenting Opportunities:

Q $3,500 Team Parking/Viewing Party Sponsor
Q $2,000 Kid’s Zone/Kid’s Race Presenting Sponsor
Q $500 Bike Valet Presenting Sponsor

Contact Information

Name:

Company/Organization:

Address:

Tel. Email:

Method of payment
Your Contribution is tax deductible. Payments should be made to:
NEW VISION SANTA ROSA FOUNDATION
C/0 Santa Rosa Chamber of Commerce
637 First Street
Santa Rosa, CA 95404
Tel. 707.577.8674 501(c)3 Tax ID Number: 68-0074807

O Credit Card:

Exp.: Signature:

O Check Enclosed DL#:




www . KEEPTHETOUR . com

Yellow Blue Red Green | White
SPONSOR BENEFITS Jersey | Jersey | Jersey | Jersey | Jersey
$10,000 | $5,000 | $2,500 | $1,000 | $500
10x10 Booth - : 1
ATOC Lifestyle Expo Area (bocth provided)
10x10 Booth Space - . :
Santa Rosa Expo Area (provide own booth)
ATOC Hospitality Tent Passes 6 2
Santa Rosa Hospitality Tent Passes 4 &
:30 Second Commercial on Big Screen 1 1
PA Announcements 1 1
Festival Truss Logo Placement X X X
Awards Stage Presenter 1
Autographed Winner’s Jersey 1
Autographed ATOC Merchandise 1
“Proud Supporter of Keep The Tour” 1 1 : : 1
Window Placard
VIP Experience: Dine with the Team 1
VIP Experience: VIP Car Ride 1
Levi Leipheimer’s King Ridge GranFondo 6
Complimentary Registrations
Hyperlinked Logo on ATOC Web Site X X X
Hyperlinked Logo on Local Tour Web Site X X X X
Hyperlinked Logo on Keep The Tour Site X X X X X
ATOC Logo Use X X X
Listing in Official ATOC Program X X X
Logo Placement or Listing on X X X
Flyer/Poster/Mailings
Recognition in Press Democrat Ad X X
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